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Category/Department:  General
Published:  Wednesday, May 20, 1992
During a visit to Mexico City in early May, Nicholas Platt, international division vice president of the
American Stock Exchange (AMEX), told reporters that the exchange is implementing a campaign to
compete with the New York Stock Exchange (NYSE) in attracting large- and medium-scale Mexican
companies. At present, only Tubos Aceros Mexicanos (TAMSA) is listed on the AMEX. (Source: El
Financiero International, 05/11/92)
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